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Power of Play: Europe

Playing online
or in person
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M Daily by myself

[ Others in person
M Daily online with others Il Online play net positive
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Bl To have fun
B Stress relief/relaxation

I Game console/handheld
B VR headset/device

B Mobile
B Computer or laptop

Top three reasons

Favorite devices
for playing

[ To keep my mind sharp/exercise my brain
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Video games improve skills Benefits of video games
Players agree that video Video games...
games can improve...
M Creativity Cognitive skills M Help me feel less stressed Provide me with a healthy outlet for challenges
B Problem-solving B Adaptability Bl Help me feel less isolated Bl Help me feel happier

I Teamwork & collaboration M Critical thinking
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